Goal

Position downtown to win acceptance
by targeted publics as a world-class location of choice
for working, living, learning, recreating, and more.

Research Approach

RESEARCH ISSUES BASED PROPOSED RESEARCH METHODS
TARGETED ON TOP-OF-MIND CONCERNS (TO BE VALIDATED THROUGHOUT THE PROJECT)
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Importance of Downtown Development
by Place of Residence (1995-2001)

"How important is i1t for the future of Houston to make
major improvements in the downtown areas of the city?”

PERCENT SAYING “VERY IMPORTANT” OR “"SOMEWHAT IMPORTANT"
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Source: Houston ‘s Economic and Demographic Transformations, 2002. Steven Klineberg, author.

umber of 'I'rips Generated Per Year

2001 2005
Downtown Workers 39,137,910 41,797,815
Theater District 1,689,000 2,414,000
Sporting Events 2,800,000 5,103,500
Conventions 970,000 1,470,000
Hotels 615,654 1,412,814
Special Events 9,784,654 15,676,845
Other Visitors 12,812,475 13,413,765
Total 78,948,093 92,327,139

Source: Website — Houston Downtown District

Vision for Downtown Houston

73% M Exciting work, entertainment & living place
14% " Cultural heart of the city
7% | Competitive 21st century work environment

4%  |M Seat of government & courts

2% ¥ Urban entertainment

Source: “Summary of property owner survey results,”
August 2002, by Robert M. Eury.




